
Contract Catering & Support Services Concession Catering & Travel Retail 
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• Revenues of €3.5 billion1 

• 70% of 2013 revenues1 

 

• Revenues of €1.5 billion1 

• 30% of 2013 revenues1 
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• Business and administrations 

• Education 

• Healthcare (care and medical welfare centres) 

• Airports 

• Motorways 

• City sites and leisure 
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Owned3 

International 
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ELIOR, A MAJOR CATERING OPERATOR 
Revenue (€m) and EBITDA margin (%) trends 

AN AMBITION 

To be recognised as the best operator in the market in terms of quality of service 

and client relationships. 

Under franchise3 

1: Revenues and EBITDA based on FY2013 pro forma 

revenues including full year impact of the acquisition of 

THS 

2: % of 2013 PF sales 

3: Brand selection 

STRENGTHS THAT MAKE A DIFFERENCE 

 Leadership positions in growing markets 

 Established catering expertise to seize multiple organic growth opportunities 

 Proven consolidation opportunities and external growth track record 

 Resilient, cash generative financial profile 

 Seasoned and entrepreneurial management team 

Franchises and partnerships  

        Founded in 1991, Elior has grown into one of the world’s 

leading operators in contract catering & support services as 
well as in concession catering & travel retail. Elior generates 

revenue of €5,016.9 million in FY 2012-2013 through 17,500 
restaurants and points of sale in 13 countries.  

Driven by an unwavering commitment to excellence, our 105,000 
passionately professional employees provide personalized 

catering and service solutions to 3.7 million customers in the 
business & industry, education, healthcare, leisure and travel 
markets, taking genuine care of each and every person they serve. 

We place particular importance on corporate social responsibility and 

have been a member of the United Nations Global Compact since 
2004.  

Our corporate philosophy – which is centered on quality and 
innovation as well as relations with others and the community at large 

– is clearly reflected in our motto: “Because the whole experience 
matters”.  

1 

Not for distribution directly or indirectly in the United-States, Canada, Australia or Japan. 



ELIOR, A STORY OF SUSTAINABLE AND PROFITABLE 

GROWTH 

€0.3 billion of 

revs 

€1.8 billion of 

revs 

€3 billion  

of revs 

€5.2 billion of 

revenues1 

LEADERSHIP POSITIONS IN KEY MARKETS 

ELIOR, A COMMITTED OPERATOR 

A committed 

employer 

A responsible 

company 

Elior is committed to guarantee equal 

opportunity in its recruitment, the 

development of its staff and employee 

health and safety. 

Reducing the environmental impact of its 

activities and raising awareness of 

sustainable development are part of the 

Group’s strong commitments. 

Aware that its business has a direct impact 

on society, Elior gets involved in 

communities on a daily basis via a host of 

partnerships with local economic operators. 

Contacts: 

Elior 

Jacques Suart, Group Communication Director 

Tel.: +33 (0)1 40 19 50 96 

jacques.suart@elior.com 

Brunswick 

Aurélia de Lapeyrouse 

Tel.: +33 (0)1 53 96 83 72 

ELIOR@brunswickgroup.com 

A strategy of local champions … 
…resulting in global leadership 

positions 

Contract 

catering 

Concession 

catering 
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France Italy  Spain and 

Portugal 

United 

States 
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2: Management estimates, refers to airports only 

3: Management estimates, refers to turpikes only 

4: Based on FY2013 pro forma revenues including full year impact of the acquisition of THS 

Represents around 90% 

of 2013 revenues4 

4 

3 

2006-2013 

2000-2006 

1991-2000 

15 acquisitions 

7 acquisitions 

11 acquisitions 

Geographical 
expansion in 

targeted European 
countries 

Creation of a dual 
pillar business in 

France 

• Italy, Spain/Portugal, and the 

UK 

• Building leadership in  core 

markets 

• Contract catering 

• Concession catering 

Leading 
European 
operator 

Strong domestic 
Operator 

Expansion into 
selected adjacent 

businesses and the 
Americas 

• United-States 

• Support services and new 

concessions businesses 

Leading 
international 

operator 

An involved partner 

1: Revenues based on FY2013 pro forma revenues 

including full year impact of the acquisition of THS 

Not for distribution directly or indirectly in the United-States, Canada, Australia or Japan. 



Not for distribution directly or indirectly in the United-States, Canada, Australia or Japan. 

Disclaimer:  

 

No communication and no information in respect of this transaction or of Elior may be distributed to the public in any 

jurisdiction where a registration or approval is required. No steps have been or will be taken in any jurisdiction (other 

than France) where such steps would be required. The issue, the subscription for or the purchase of Elior’s shares may 

be subject to specific legal or regulatory restrictions in certain jurisdictions. Elior assumes no responsibility for any 

violation of any such restrictions by any person.   

 

This announcement is not a prospectus within the meaning of Directive 2003/71/EC of the European Parliament ant the 

Council of November 4th, 2003, as amended, in particular by Directive 2010/73/UE in the extent such Directive has 

been transposed in the relevant member State of the European Economic Area (together, the “Prospectus Directive”). 

 

With respect to the member States of the European Economic Area which have implemented the Prospectus Directive 

(each, a “relevant member State”), other than France, no action has been undertaken or will be undertaken to make an 

offer to the public of the shares requiring a publication of a prospectus in any relevant member State. 

 

The distribution of this document is not made, and has not been approved, by an “authorized person” within the meaning 

of Article 21(1) of the Financial Services and Markets Act 2000. As a consequence, this document is directed only at 

persons who (i) are located outside the United Kingdom, (ii) have professional experience in matters relating to 

investments and fall within Article 19(5) (“investment professionals”) of the Financial Services and Markets Act 2000 

(Financial Promotions) Order 2005 (as amended), (iii) are persons falling within Article 49(2)(a) to (d) (high net worth 

companies, unincorporated associations, etc.) of the Financial Services and Markets Act 2000 (Financial Promotion) 

Order 2005 (as amended) or (iv) are persons to whom this document may otherwise lawfully be communicated (all such 

persons together being referred to as “Relevant Persons”). The shares are directed only at Relevant Persons and no 

invitation, offer or agreements to subscribe, purchase or otherwise acquire the shares may be proposed or made other 

than with Relevant Persons. Any person other than a Relevant Person may not act or rely on this document or any 

provision thereof. This document is not a prospectus which has been approved by the Financial Services Authority or 

any other United Kingdom regulatory authority for the purposes of Section 85 of the Financial Services and Markets Act 

2000. 

 

This document does not constitute or form a part of any offer or solicitation to purchase or subscribe for securities in the 

United States or any other jurisdiction (other than France). Securities may not be offered or sold in the United States 

unless they are registered under the U.S. Securities Act of 1933, as amended (the “U.S. Securities Act”), or exempt 

from registration. The shares of Elior have not been and will not be registered under the U.S. Securities Act and Elior 

does not intend to make a public offer of its shares in the United States. 

 

The distribution of this document in certain countries may constitute a breach of applicable law. The information 

contained in this document does not constitute an offer of securities for sale in Canada, Australia or Japan. This 

document may not be published, forwarded or distributed, directly or indirectly, in the United-States, Canada, Australia 

or Japan. 


